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2019 Sustainable Development Report SWIRE COCA-COLA

’ O U R CH OI CE - How we act now will define our impact in the future.
It is our choice to deliver a sustainable future for our PLANET, our PRODUCT and our PEOPLE.
OUR FUTURE;

Karen So, Managing Director

Planet N

We care for our Planet and we are committed to minimizing the impact of our business on the environment.
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We take care to ensure our Products meet the needs and expectations of our consumers, customers and partners.
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jili@ We care for our People and the people in the communities we operate our business in.
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For more information, please view our “2019 Sustainable Development Report”



https://www.swirecocacola.com/sbcorpweb/uploads/docs/SCC_2019_SDReport-EN.pdf

